
2026 AGENCY



We turn ideas into scalable 
content ecosystems and trends 
into measurable results.

2025 FORTYONE

FORTYONE is a modern 
marketing agency built around 
culture, creators, and clarity.

WHO WE ARE



Our campaigns combine data, culture, 
and creator-driven storytelling to spark 
viral momentum and push projects into 
the center of conversation.

2026 FORTYONE

We help artists and brands get 
seen by the right people, in the 
right moments, with the right 
creative.

WHAT WE DO
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SERVICES

Strategy & Cultural Insights1

Digital Marketing2

Creative & Content3

Production4

Music & Entertainment Marketing5

Brand & Design6

Paid & Performance7

Creator & Community Programs8
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● Our Brands
- AMVLab
- POVlab
- UGClab
- REACTSLab
- MEMESLab 
- EDITSLab
- Greytone. Xyz 

us

yew
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CASE STUDY: POV
Partnering with Tommy and his team across 
multiple release campaigns, we consistently 
generated millions of views and impressions, 
driving a sustained surge in video creations and 
streaming momentum. $0.56 CPM

TOMMY 
RICHMAN

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

https://www.tiktok.com/@sugarlipss11/video/7498057886430432534
https://www.tiktok.com/@lifecontent1/video/7578593542377983254
https://www.tiktok.com/@mie.np23/video/7528893057031359752
https://www.tiktok.com/@inniz/video/7564178139367378207
https://www.tiktok.com/@foreverhissgirl/video/7576700163255815435
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CASE STUDY: AMV (Anime)
A major cultural crossover for his hit ‘Lil Demon’: we 
executed a full scale anime campaign centered 
around Demon Slayer, using clever wordplay and 
timing it with the franchise’s latest release. The 
result,millions of views, boosted streams, and a 
surge of new fans discovering the project.

FUTURE

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

$0.77 CPM

https://www.tiktok.com/@kaguravf/video/7435991772410563862
https://www.tiktok.com/@zhakanoov/video/7429354693622500614
https://www.tiktok.com/@soofru._/video/7435620433329917240
https://www.tiktok.com/@_esen_ov_/video/7429097506857962757
https://www.tiktok.com/@beat.m1x/video/7429053285039918344


$0.92 CPM
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CASE STUDY: CULTURE
A true culture crossover: as Lisa entered the Fortnite 
universe, we activated creators around the moment 
using UGC, POV storytelling, and native gaming edits, 
driving millions of impressions and extending the 
reach of the collaboration beyond gaming into 
culture.

LISA X 
FORTNITE

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

https://www.tiktok.com/@clvwss/video/7580697654410104085
https://www.tiktok.com/@linx.qw/video/7580782945166740737
https://www.tiktok.com/@fuglylazy/video/7580730264754703624
https://www.tiktok.com/@otiere/video/7580545258002418952
https://www.tiktok.com/@koloniro0/video/7577397185193512200


$0.65 CPM
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CASE STUDY: EDITS
A true culture crossover: with Gambino’s track 
featured in the Marvel trailer, we activated a three 
step strategy during Comic Con,leveraging UGC, POV 
content, and Marvel-style edits. This approach 
generated millions of views and amplified the 
moment for both Childish Gambino and Marvel.

CHILDISH 
GAMBINO

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

https://www.tiktok.com/@koloniro0/video/7577127546416925970
https://www.tiktok.com/@awxyken/video/7572977285628693778
https://www.tiktok.com/@funochi/video/7566985574427397432
https://www.tiktok.com/@koloniro0/video/7577124397958417672
https://www.tiktok.com/@.aerikun/video/7569326288716975416
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CASE STUDY: TV EDITS 
Culture- to- Artist Crossover

By pairing the song with a culturally relevant TV 
series, we generated more than 100 million views, 
accounted for over 25% of the song’s TikTok traffic, 
and converted fans of the show into new fans of the 
artist.

Audrey Hobert

CLICK TO VIEWCLICK TO VIEW CLICK TO VIEW CLICK TO VIEW

$0.35 CPM

https://www.tiktok.com/@fatimamolar/video/7642137421177457942
https://www.tiktok.com/@s0phsmvlti/video/7641745043895635230
https://www.tiktok.com/@styrkve/video/7642523249183558932
https://www.tiktok.com/@_shourin/video/7646891062681816338
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CASE STUDY: IG MEMES
We activated top IG blogs with targeted, multi 
format content, generating millions of impressions 
and helping push the song’s momentum.

AMBER 
MARK

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

$0.44 CPM

https://www.instagram.com/p/DLqw4jGstZe/
https://www.instagram.com/p/DLsI2WeRfvJ/
https://www.instagram.com/p/DLp4P9uStVM/
https://www.instagram.com/p/DLpjx2fyynM/
https://www.instagram.com/p/DLsI2WeRfvJ/
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CASE STUDY: UGC
Integrated into a multi step TikTok and social 
strategy, our efforts helped amplify and accelerate 
the sound’s growth. The campaign generated 
millions of views and impressions across diverse 
audiences.

LATTO X 
ICE SPICE

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

$0.74 CPM

https://www.tiktok.com/@lisaquama/video/7548807045147921669
https://www.tiktok.com/@creative.cliche/video/7548998934941666590
https://www.tiktok.com/@thecourtneynielson/video/7554550332802501943
https://www.tiktok.com/@crystalcristin/video/7550453266899946782
https://www.tiktok.com/@kathryn_james/video/7548897385154366750
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CASE STUDY: Youtube to Tiktok
Cultural Cutdowns

We transform music videos, live performances, and cultural 
moments into engaging, digestible short-form content built for 
how audiences consume entertainment today. For example, we 
repurposed a THE FIRST TAKE YouTube performance into a series 
of TikTok edits that generated millions of impressions.

Ca7riel & Paco 
Amoroso

CLICK TO VIEWCLICK TO VIEW CLICK TO VIEW CLICK TO VIEW

$0.60 CPM

https://www.tiktok.com/@oticno/video/7661361188592225554
https://www.tiktok.com/@huisooaep/video/7661537522765532423
https://www.tiktok.com/@kuzlaren_/video/7661356814545456404
https://www.tiktok.com/@hewnep/video/7661320300897946888
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CASE STUDY: REACTIONS
During the breakout of ‘FU & UF,’ we drove millions of 
views and fresh impressions by activating a multi 
format TikTok strategy,TOS, POV, reactions, and 
more. Our team was one of the key contributors 
fueling the song’s viral momentum.

SKYE 
NEWMAN

CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

CLICK TO VIEW CLICK TO VIEW

$0.81 CPM

https://www.tiktok.com/@justdarriel/video/7568657021113847054
https://www.tiktok.com/@a1234music/video/7569298420872105238
https://www.tiktok.com/@fuegostine/video/7566796964080274701
https://www.tiktok.com/@vinylbymars/video/7568905649917087007
https://www.tiktok.com/@miamusicmayhem/video/7567493988421422344
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CASE STUDY: MOVIE EDITS
Matching Music with the Moment

We paired a newly released track from Chris Brown’s 
album with timely edits from Sinners during the Oscars 
conversation, generating millions of views. By aligning the 
right song with culturally relevant content at the moment 
audience interest is peaking, we increase discovery, 
accelerate engagement, and introduce the music to new 
audiences through the algorithm.

Chris Brown

CLICK TO VIEWCLICK TO VIEW CLICK TO VIEW CLICK TO VIEW

$0.70 CPM

https://www.tiktok.com/@crock.x/video/7645502193251912973
https://www.tiktok.com/@linx.qw/video/7637617800676199701
https://www.tiktok.com/@linx.qw/video/7637618171310001429
https://www.tiktok.com/@naysorita/video/7640586671016119574


Our team delivered a complete set of custom logos and original artwork for NBA 
All-Star Tyler Herro, creating a unified visual direction that strengthened his 
brand across social and digital.

2026

CASE STUDY: BRAND DEVELOPMENT

TYLER HERRO

FORTYONE
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fortyone.co 


